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“There’s tables that are 
connected, so you might 
be next to people that you 
don’t know. The more 
intimate spaces really 
force interaction.”

“At places for groceries. ... 
that’s where I see a divide 

pretty heavily.”

Pluralism or 
polarization?

“You gotta stay 
in business, you 
gotta survive.”

MAPPING AND IMAGINING SOCIAL INTEGRATION 
ON BROOKLYN’S NOSTRAND AVENUE CORRIDOR

accessibly priced ... for now
Most storefronts are low (70%) or moderately (27%) priced. 
But even with inclusive pricing, residents and businesses 
cited price concerns — like these three pricey groceries

FACADES IN FAIR CONDITION
Despite relatively high vacancies, 75% of stores have high 
or medium transparency, and facade condition is moderate 
(42%) to good (37%) — indicating most places are inviting

scarce social furniture
Design features (e.g., benches) conducive to gathering are 
limited in the public realm, mostly privately owned, and all 
are concentrated on the southern end of the corridor

CONVENING ON COMMERCIAL
Commercial areas like Nostrand (specifi cally its southern 
end) and Franklin Avenues were the most-cited hangouts 
for locals — followed by homes and parks

bustling transit gateways
In the public realm, social interactions and foot traffi c 
were highest on the “tails” — which are transit-proximate 
gateways to the corridor

perception paradox
Perceived racial and socioeconomic integration varied, but 
northern Nostrand was often seen as segregated by race 
and income; Franklin was seen as segregated by income

 “There are a lot of minority-
owned businesses that have 

incredibly strong clientele ... I 
try really hard to go to those 

— I haven’t shopped on 
Amazon in a couple months.”

“I need thermal paper for my printers, I know the 
guy at the Met sells it, and he can make a profi t off  
of me — higher than what it would cost me to go 

online. Yes, I have that option, but that’s not what’s 
important to me. To me, I also like the interaction.”

“People just don’t leave their houses. ... You 
would prefer to stay home and watch another 
Netfl ix episode, and get your food delivered. 

For me, it’s terrible because I pay 30% ... and 
that doesn’t create any community.”

opting offline (for some)
Residents and small businesses spoke of opting out of 
online shopping in favor of supporting local businesses — 
but businesses feared the rise of on-demand services

SMALL BIZ co-opetition
Small businesses spoke to the camaraderie among local 
entrepreneurs — and making concrete business decisions 
that would support one another

from run-in to relationship
Interviewees found that deeper engagement through 
shared, recurring experiences led to more successful, 
lasting social integration across race and class lines

“It’s very easy for us to recruit people for a 
cocktail hour about gentrifi cation ... but when 
we off er the opportunity to do a project at an 
anti-violence organization run by people of 
color, it’s much harder to get newcomers.”

“I joined a local [Obama 2012] group... that 
was probably one of the most meaningful 

interactions. I was the only Caucasian person, 
and they were all happy to have me. But I don’t 
talk to any of those people after that was done.”

lending voice / hand / vote
Interviewees cited civic participation — such as through 
service, voting, and organizing — as an area of potential 
common ground, but with varying levels of traction

“I see people that realized when they got 
in dance class that they live in the same 
building. They started seeing each other, 

opening the door for each other, walking to 
dance class together. Now they’re making 

dates and plans ... Now they’re able to come 
into a space where they feel accepted and 
comfortable asking questions — but also 

comfortable being checked.”

“There’s still so much 
room in the market, and 
we just want to see each 

other do well.”

“I don’t sell bagels 
because I don’t need 

to compete with [Lula 
Bagel]. ... Make it 

competitive, but diverse.”

next-level hospitality
Many elements of small business operations were found to 
impact who felt welcome where: from ownership to pricing 
to staff to product choice

“There are a lot of 
minority-owned 

businesses in the area 
that have incredibly 

strong clientele.”

“I keep operating this 
cafe with [third-wave 

coff ee], pretty high-end 
...  and yet I keep my 

one-dollar cup of coff ee.”

“Making sure you hire 
locally, making sure you hire 

people that have the same 
intention, that have the same 

position and philosophy.”

“That’s another reason I opened a bagel 
shop. I didn’t open something for a certain 

group of people ... I could be selling only 
quinoa salad with zucchini fl owers on top, 
but I sell something that everybody eats.”

“It’s defi nitely the infrastructure 
of the places. We all do it, we look 
at a place and we’re like, ‘if it looks 
sketchy, let’s not go in there.’”

“I notice a lot of empty 
storefronts. It would be good to 
have a group to occupy those 
spaces in a productive way.” 

“Most people are more 
segregated in this area ... you 
just walk down there, and 
there’s a lot more stores for 
rent. You see a lot more shabby 
looking liquor stores.”

mixed(ish) CLIENTELES
Based on point-in-time observations, about half of 
storefront interiors had diverse clienteles; of those that 
had groups, about a third of groups were racially mixed

“One day, it’s full of a mixture. Another, 
I might go and be the only person of 
color. Or another time, everyone is a 
person of color. Every day it changes but 
you never feel like you’re not welcome.”

“It just kind of feels like a 
lot of the newer places are 
catering to the new folks.”

policy? What policy?
Interviewees rarely cited policy’s impact on social integration; 
when they did, they cited the roles of housing, business mix, 
and school quality in supporting diverse communities

“Making sure that 
housing development is 
checked ... you can’t just 
do a ton of high-rises.”

“There has to be a cap in 
rents and in the amount 

of certain types of 
stores.”

“Everyone moves out 
when you’re 28 because 
the schools are terrible.”

ONLY 7%ONLY 7%
of interviewee mentions were policy related

welcome

welcome

a dense defense
Locals felt confi dent in the area’s ability to support 
diversity because of its dense urban form — versus 
formerly industrial areas with a less patchworked footprint

“If you’re out in Bushwick, nobody’s 
going to stand up to you because 
why would they care about this old 
warehouse becoming a luxury condo. 
Here it’s like, ‘well that block used to 
be something.’”

?

the social stoop & street
The stoop and the block were cited as hubs for social 
integration across identities — especially in the summer — 
but residents worried the culture may be fading

“Alive, and getting stronger. In 
the summer we’re all hanging 
out on the stoops with wine. 

There’s stoop sales, too.”

“We’d play on the street in 
front of the houses. My aunt 
would sit on her stoop and 

watch. Now, nothing like that.”

29.7%29.7%
COMMERCIAL AREAS

23.9%23.9%
HOMES

15.2%15.2%
PARKS

8.7%8.7%
RELIGIOUS SPACES

8.0%8.0%
TRANSIT

5.1%5.1%
SCHOOLS

5.1%5.1%
COMMUNITY SVCS

To Nostrand

To fRANKLIN
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TOP FOUR LOCAL HANGOUTS CITED BY 56 SURVEY RESPONDENTS, BY RACE

Cramped but communal
Smaller spaces — especially with communal tables — 
were often cited as those that felt more socially integrated 
across race, compared to more comfy, spacious interiors

“ ”

“ ”

“ ”

cafe rue dix
CAFE & RESTAURANT

DEMAND FOR integration
Most respondents reported socializing with people from 
different racial or income levels very often or somewhat 
often; nearly all said they’d like more opportunities to do so
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5050
of 56 survey respondents said they 
wanted more opportunities to engage 
with neighbors of different races or 
income levels 

77
benches along the corridor, all of which 
are on the southern half, and six of 
which are owned by private storefronts

a neighborly nosedive
Interviewees feared neighborly interactions — such as 
everyday greetings — were dropping, refl ected in the 
few shorter, lower-engagement exchanges in public space

“When we ask long-time residents 
how they feel about gentrifi cation 
... we hear how newcomers walk 
around with their headphones in, 
looking at the ground, and don’t 
smile or say hello to anyone.”

“People move in and out 
so much that you don’t get 
a chance to speak or be 
communal in any 
way because everyone’s 
so diff erent.”

10%10%
of all 344 interactions were 5 

minutes or less, meaning there 
were few brief exchanges or chats

9%9%
of interactions were mid or 
low engagement, meaning few 
people stopped to nod or say hi

passing by in 
public space

POLARIZED public realm
Only 18% of all 344 observed social interactions in 
the public realm took place across races — interracial 
interactions were slightly higher on the corridor gateways

“I feel like when you walk along 
Nostrand or on Franklin, there’s 
this divide among the black 
population and the hipster white 
population. That’s what it is here.” 82%82%

of interactions in the public 
realm were intraracial

18%18%
of interactions in the public 

realm were interracial

is INDOORS more integrated than OUTDOORS?

68%68%
of groups in storefronts 
were homogeneous

32%32%
of groups in storefronts 

were mixed race

possibilities for greater social integration

14%14%
of storefronts along the 

corridor are vacant

58%58%
of the corridor’s vacand storefronts 

are concentrated on the northern 
fi ve blocks of the corridor

sHARING MORE
THAN SPACE

A GUIDE TO

1 KNOW

YOUR

NEIGHBOR
ON THE MAP

H11, G2, K8

Greetings  •  Relationships
Simply greeting and knowing neighbors is a fi rst step 
to promoting social integration — but not necessarily 
achieved easily.

2SHOW UP 

FOR YOUR

NEIGHBOR
ON THE MAP

B11, I4

Patronage  •  Promotion  •  Participation
Actively participating in the community as a resident 
or a small business means supporting local commerce 
and causes.

People

3STAY LOCAL 

TO STAY IN 

BUSINESS
ON THE MAP

B5, L13, I9

Product  •  Pricing  •  Hiring
Small businesses help set the neighborhood tone 
— building community and serving as portals for 
essential goods and services.

4 GET 

TOGETHER, 

GET HUMAN
ON THE MAP

D8, I4

Shared Purpose  •  Recurring Engagement
Shared, recurring experiences can help multiracial 
communities let a guard down and fi nd common 
purpose — from dance to politics.

Program

5 BUILD

FRIENDLY

STOREFRONTS
ON THE MAP

B14, C3, L6

Facades  •  Interior Design •  Ambiance
Facades can send signals of who is welcome where, 
and storefront interiors can facilitate social mixing 
through design and ambiance choices. 

6DESIGN FOR 

DENSE, SOCIAL 

STREETS
ON THE MAP

D7, F12, M10

Density & Character  •  Social Street Features
The area’s dense urban form and social street 
life have helped to sustain diversity and social 
integration, compared to fast-changing peers.

Place

7 HELP 

BUSINESSES 

PLAY THEIR ROLE
ON THE MAP

F13, L2

Rents  •  Tenant Mix  •  Access to Services
Stable rents, well-balanced tenant mix, and 
streamlined access to government services can help 
small businesses serve as community anchors.

ON THE MAP
F13

8GIVE MEANS 

AND REASONS 

TO STAY

Housing  •  Schools
Social integration can’t happen without sustained 
diversity in residents — which means ensuring ample 
access to housing and schools.

Policy


